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New York inspired and Swedish motivated, ATELJÉ 71 uses design and 
innovation to push the limits of fashion while maintaining the practicality that 
today’s lifestyles demand. Their footwear embraces modernity and establishes 
the brand as a unique presence in the industry. 
 
Drawing inspiration from the art world, ATELJÉ 71 capitalizes on an area high 
fashion footwear brands often ignore. By valuing quality alongside style and 
design they take risks and push limits toward unexplored terrain. The designs are 
sold in high-end department stores, e-tailers, and specialty boutiques throughout 
the United States as well as internationally. Their Spring 2015 collection 
launched in August of 2014 and garnered attention and praise from retailers, 
consumers, and industry leaders such as Vogue, who captures what 
distinguishes the brand: “There are many elements that go into shoe design, but 
rarely are they as far-reached and well-considered as those incorporated into 
ATELJÉ 71.”  
 
Their forward-thinking designs can be traced back to the company’s beginnings. 
Ateljé is the Swedish word for artist studio and 71 reflects the year husband and 
wife founders Åsa Larsson and David Giordano were born. Raised in Sweden, 
Åsa arrived to the New York fashion world with a unique perspective that echoed 
Scandinavian principles such as simplicity, functionality, and innovation. She 
spent ten years as Marc Jacobs’ publicist where she honed her aesthetic and 
gained industry experience. David’s New York upbringing instilled a strong 
business sense that led to a fifteen-year career in fashion where he launched 
various footwear brands. While they both achieved success, they knew their 
strengths might be better utilized in an environment more closely aligned with 
their values, and after having their first child they felt the time was right to make a 
change.  
 
Past experience made footwear a natural choice, with a focus on forming their 
own rules and conventions. ATELJÉ 71 champions originality while maintaining a 
business built on creativity and teamwork that also honors the delicate work/life 
balance. They break molds in design and company culture, working with friends 
and colleagues they respect and admire. They value the individual and the team, 
using an ad hoc approach where well-defined roles consciously overlap to create 
a collective of artists who challenge each other and themselves.   
 



The collaboration produces footwear that evokes curiosity in both creator and 
consumer. Innovation comes from communication, ingenuity, and imagination 
supported by technology and design. ATELJÉ 71 constantly engages with art in 
new and exciting ways, seeks inspiration in unexpected places, and celebrates 
those that defy convention. Women’s Wear Daily says, “While not yet a 
household name, the luxury brand ATELJÉ 71 is generating buzz.” With their 
commitment to quality, comfort, fashion, and design, it’s only a matter of time.  
 
 
 
MEDIUM (190 words) 
First Draft  
 
New York inspired and Swedish motivated, ATELJÉ 71 uses design and 
innovation to push the limits of high fashion footwear while maintaining the 
practicality that modern lifestyles demand. Their forward-thinking designs draw 
inspiration from the art world and can be traced back to the company’s 
beginnings. Ateljé is the Swedish word for artist studio and 71 reflects the year 
husband and wife founders Åsa Larsson and David Giordano were born. Her 
Swedish upbringing and his New York roots combine to champion originality, 
simplicity, and functionality alongside strength, intellect, and aesthetic. Rounded 
out by a group of professionals who operate as an artist collective, the brand 
creates their own rules and conventions while maintaining a business built on 
creativity and collaboration that honors the delicate work/life balance.  
 
ATELJÉ 71 constantly engages with art in new and exciting ways, seeking 
inspiration in unexpected places and celebrating those that defy convention. By 
valuing quality alongside style and design they take risks and push limits toward 
unexplored terrain. Their footwear evokes curiosity in both creator and consumer, 
and an authentic commitment to quality, comfort, fashion, and design 
distinguishes the brand from other industry standouts.   
 
 
 
SHORT (55 words) 
First Draft 
 
New York inspired and Swedish motivated, ATELJÉ 71 uses design and 
innovation to push the limits of high fashion footwear while maintaining the 
practicality that modern lifestyles demand. Drawing inspiration from the art world, 
they built a business based on creativity and collaboration that seeks inspiration 
in unexpected places and celebrates those that defy convention.   
 
 
 
 



EXECUTIVE BIOS 
 
Åsa Larsson 
 
As Co-Founder and Chief Marketing officer Åsa Larsson propels ATELJÉ 71 to 
the frontline of focused, fashion forward footwear. With innovative and effective 
public relations strategies she solidifies the NY-based brand as a key player in 
the industry. 
 
Born and raised on a small farm in Sweden, Åsa moved solo to the United States 
at the young age of eighteen. After spending time in Miami, she was inspired by 
celebrated photographers and young entrepreneurs to move to New York where 
she juggled work as a bartender and promoter while obtaining a degree in Mass 
Media and Communications from NYU. The connections she made led her to 
start her own small public relations and events company before moving on to 
work for various design houses and power PR firm KCD Worldwide. In 2003 she 
joined Marc Jacobs International where she spent ten successful years as his 
Global PR Director in charge of U.S. and International press, as well as all VIP 
relations. 
 
After having her son, Åsa became more focused on the delicate work/life balance 
well-practiced in her native Sweden. With shifting priorities and substantial 
experience in the ready-to-wear and accessories market, she joined forces with 
husband David Giordano to start ATELJÉ 71. The career move allowed her to 
utilize her industry skills as well as carve out time for the things most important to 
her such as a calmer life with family in Brooklyn and the opportunity to travel 
more.   
 
 
David Giordano  
 
As Co-Founder and CEO of ATELJÉ 71, David Giordano uses his extensive 
experience to lead the company toward global recognition. He works to develop 
an original, forward-thinking aesthetic that resonates emotionally with consumers 
and redefines industry standards and expectations.  
 
The New York native received a degree in Economics from Hofstra University 
before spending time as a stockbroker on Wall Street. In 1996 David turned to 
the fashion industry and worked for companies such as BCBG, Theory, and Sam 
Edelman. In 2007 he co-founded Pour La Victoire and spent seven years as 
President and Creative Director, where he continually increased company worth 
and eventually sold it to a private equity firm.   
 
Founding ATELJÉ 71 with his wife Asa Larsson allowed him to integrate his 
passions for business and family, and provided him time for other interests such 
as reading biographies, athletics, and entrepreneurial mentoring. His multi-



faceted experiences and interests help create the culture of ATELJÉ 71 and set 
the tone for the brand.  
 
 
 
 
 


